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THE CHANGE THAT ENABLES
9 BILLION TO LIVE SUSTAINABLY
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OUR VISION:

DOUBLE THE SIZE OF OUR BUSINESS,
WHILE REDUCING OUR ENVIRONMENTAL
FOOTPRINT AND INCREASING OUR

POSITIVE SOCIAL IMPACT
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THE UNILEVER SUSTAINABLE LIVING
PLAN

3 BIG GOALS BY 2020
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VIRTUOUS CIRCLE OF GROWTH
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SUSTAINABLE INNOVATION
& COLLABORATION
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LESS WASTE,
LESS RISK
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